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Abstract 

The study looks at how well strategies are aligned with results in the IT companies of Nagpur. 

The research seeks to see how well IT companies in Nagpur align their strategies with their IT 

activities, and what effect this has on their overall performance. The research uses both 

numbers and interviews to offer clear insights on how the aspects of strategic alignment such 

as communication, IT infrastructure, organizational culture, leadership, and planning 

contribute to business performance. Leadership, organizational culture, and communication 

were found to be the main drivers of strategic alignment, and IT infrastructure and planning 

need some improvement. 
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Introduction 

Because businesses now face stiff competition and rapid change, it is more important than ever 

to align IT and business strategies. Strategic alignment is the process of matching an 

organization’s IT plans, resources, and technology with its overall business plans. Aligning IT 

and business strategies leads to companies running smoothly, responding rapidly to market 

trends, making better decisions, and getting better results. 

The IT industry is important for bringing innovation and economic development, and this is 

especially true in places like Nagpur, which is growing fast as a technology center. With more 

digital services, software, and IT-based operations growing in Nagpur, it’s important to know 

how IT businesses in the area link their technology planning to business aims to keep up. The 

growing need for research on this topic has not been met specifically for IT sectors in regions 

like Nagpur. 

The purpose of this research is to understand strategic alignment within IT companies in 

Nagpur and how it affects their performance. The five main areas of alignment studied in the 

research are: the way people communicate, IT systems, the company’s culture, the leadership 
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team, and planning. These aspects are thought to play a role in the way companies weave IT 

into their long-term and short-term plans, as well as their everyday work. 

Both survey data and interview insights are used here to give a complete picture of how IT 

companies approach and manage strategic alignment today. These insights will assist business 

executives, IT specialists, and policymakers in creating strategies for better results by better 

aligning business with IT. 

Literature Review  

Gupta, Raychaudhuri, and Haldar (2015) looked at what affects India's IT exports and 

emphasized the need for businesses to align business strategies with IT capabilities. They reveal 

that better infrastructure, human capital, and favourable government policies play a major role 

in making exports successful. This illustrates just how important it is for IT businesses to align 

their strategies. 

Krishnan and Prabhu (2002) research the methods used in India's IT industry to create 

innovative IT products. They show that organizational culture and strong leadership make it 

possible for innovation to happen, which then backs up strategic alignment and leads to better 

results for the business. A culture of innovation and strong leadership, according to their study, 

can help in coordinating IT plans with business needs, which improves results. 

According to Thomas (1994), the Indian state is important in developing the IT sector by 

creating policies that support business strategies. He says that support from government 

initiatives helps set up a context where strategic alignment can occur, which boosts business 

results. The idea implies that close collaboration between the state and businesses is needed for 

better performance through strategic alignment. 

Parayil (2016) reviews India's IT sector closely, concentrating on concerns such as equity and 

access. He recommends that businesses look at social factors when aligning their strategies so 

growth benefits more people and businesses succeed over time. He points out that dealing with 

the digital divide and making sure society benefits from IT initiatives plays a key role in 

improving business performance. 

Vittal and Mahalingam (2001) give a vision of India's IT sector and stress how technological 

and business aims should be brought into alignment. They point out that good leadership and 

proper planning play a big role in IT sector business success. They propose that taking early 

action to tie IT strategies with business goals can lead to better growth and performance. 

All these studies show that strategic alignment in IT involves many aspects including 

infrastructure, human resources, government support, organizational culture, leadership, and 
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social rights. These studies make it clear how joining business strategies and IT capabilities 

leads to better results in India’s lively IT sector. 

According to Kohli and Grover (2008), IT's importance in organizations is changing and needs 

to be seen as contributing more than just cost savings. They believe that fitting IT plans with 

business intentions is important for maximizing IT value and making the organization 

successful. 

Sambamurthy and Zmud (1999) review different IT governance models and argue that various 

outside factors can shape their effectiveness. The authors make the case that matching 

governance methods to organizational factors improves IT’s role in driving strategies. 

Kohli and Devaraj (2003) look into how organizations gain value from IT, underlining the 

requirement to link IT initiatives to business processes. According to them, this kind of 

alignment helps IT assets be used well, ultimately improving business outcomes. 

Overall, these studies show that linking IT and business goals is essential for improving 

organizational performance. These papers explain the key links between IT strategy and 

business success as seen in the IT sector. 

Objectives of the study  

• To look at the alignment of strategies in IT companies in Nagpur. 

• We want to understand the impact of strategic alignment on the performance of IT 

companies. 

• To look at how leadership style, clear communication, organizational culture, good 

planning, and technology systems influence IT alignment. 

• To make recommendations for better alignment and stronger performance for IT firms. 

 

Hypothesis 

1. H1: When the goals of IT and the business are closely connected, IT companies in 

Nagpur improve their performance. 

2. H2: When there is good leadership, open communication, and a strong culture, IT 

companies are able to better align their business and IT goals. 

 

Research Methodology:  

Research Design: 

A descriptive and analytical approach was used for this study. Data for the research was 

gathered by both surveying employees and conducting in-depth interviews. 
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Sample Selection: 

A purposive sampling method was chosen to pick IT companies from Nagpur. There are firms 

of different sizes in the sample to make sure it is representative. 

 

Sample Size: 

Out of 50 IT companies in Nagpur, the study obtained data from senior managers, IT heads, 

and business strategists. 

 

Data Collection Tools: 

• The questionnaires were set up to use Likert scales so the researchers could assess how 

aligned the strategies were and how the businesses performed. 

• Semi-structured interviews were carried out to obtain richer information about how 

strategies are made. 

 

Data Analysis Techniques: 

• The data was condensed by using descriptive statistics. 

• Correlation and regression analysis were used to find out how alignment affects 

business performance. 

• Thematic analysis was used on qualitative responses to spot commonalities and themes. 

 

Table 1: Descriptive Statistics Strategic Alignment Dimensions 

   

 

Strategic Alignment 

Dimension 

Mean 

Score 
Standard Deviation 

Communication 4.2 0.5 

IT Infrastructure 3.9 0.6 

Organizational Culture 4.1 0.4 

Leadership 4.3 0.5 

Planning 4.0 0.7 
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Analysis of Descriptive Statistics  

The stats provide information on how local IT companies in Nagpur assess aspects supporting 

business-IT linkage. Communication, IT infrastructure, organizational culture, leadership, and 

planning leadership had the highest average score of 4.3, which means most respondents value 

leader’s role in connecting business and IT plans. Companies scored 4.2 on communication, 

which means their IT and business departments often communicate effectively. With a score of 

4.1, organizational culture indicates that in most companies, employees enjoy support and are 

motivated to work together for shared goals. 

The average score for planning was 4.0, but its standard deviation was 0.7, suggesting some 

organizations do well with planning while others do not. This means that firms’ approaches to 

planning are sometimes not consistent. The lowest average score of 3.9 and a mildly variable 

result of 0.6 for IT infrastructure means that several companies might be relying on systems 

that are not strong enough to fulfil their strategic requirements. 

All in all, leadership, communication, and culture are the key strengths of these IT firms. 

Planning and IT infrastructure are areas where improvement is needed. By improving these 

areas, firms may coordinate their business and IT functions more effectively and boost how 

well they perform. 
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Table 2: Analytical Statistics Correlation with Business Performance  

Strategic alignment 

dimension  
Correlation Coefficient (r) Significance (p-value) 

Communication 0.72 0.001 

 

IT infrastructure 0.65 0.003 

 

Organizational culture 0.78 0.0005 

 

Leadership 0.81 0.0001 

 

Planning 0.70 0.002 

 

 

         

 

Analysis of Analytical Statistics 

Leadership: 

Out of all the aspects, leadership links most closely with strategic alignment, with a score of r 

= 0.81. In other words, good leadership is vital in making sure strategies are clear and actually 

followed. Since the result is statistically significant, there is very little chance that it happened 

by chance. 
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Organizational Culture: 

There is also a strong, positive connection (r = 0.78) between organizational culture and 

strategic alignment. If everyone in the organization shares the same purpose and values, it helps 

align the company's strategies. Since the p-value is 0.0005, we can be sure this relationship is 

true and not just by chance. 

Communication: 

Communication is found to be very significant too (r = 0.72). Good communication within 

teams makes it possible for all employees to understand and reach the same goals. Because 

p=0.001, the result is meaningful and can be trusted. 

 IT Infrastructure: 

Although IT infrastructure is helpful for strategic alignment (r = 0.65), it is not as important as 

leadership or culture is. Having strong IT systems makes it easier for strategies to stay aligned 

in the organization. Because the p-value is 0.003, we can see that this result matters. 

Planning: 

Planning (r = 0.70) is also a big contributor to strategic alignment. Strong planning makes sure 

the organization’s goals and strategies are set and used. The p-value for this finding is 0.002, 

so it is statistically significant. 

Key Findings: 

Leadership: It was shown that strong leadership is the most important element for achieving 

strategic alignment. Leaders who make the goals clear and support both business and IT teams 

ensure that everybody is working toward the same outcomes. 

Communication: Strong communication within the organization means that business 

requirements reach IT teams and technology is included in business planning. 

Organizational Culture: Where employees work together and share values, alignment is 

improved. When staff recognize and believe in the organization's goals, they can add more 

value to strategic work. 

Planning: Businesses that have clear and structured planning methods do a better job of tying 

their IT plans to their goals. But the study discovered that some companies plan better than 

others. 
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IT Infrastructure: Good business strategies need to be backed by recent and adjustable IT 

systems. Having outdated infrastructure affected some firms in the study, as it made it harder 

for them to align properly. 

Conclusion: 

According to the study, IT firms in Nagpur that prioritize good leadership, open 

communication, and a positive work culture have better results in alignment. This IT and 

business strategy alignment brings about higher performance in terms of efficiency, flexibility, 

and competitiveness. Companies can strengthen alignment by putting more effort into planning 

and modernizing their IT systems. If IT firms in Nagpur improve in these areas, they can expect 

more progress and achievements in the fast-changing technology sector. 
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